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UM CAMPAIGN RECEIVES $40,000 GIFT 
FROM MISSOULA LAW FIRM
MISSOULA—
The University of Montana Campaign has received a boost in its local 
fund-raising drive with a $40,000 cash contribution from the Missoula law firm 
of Garlington, Lohn & Robinson.
The firm's contribution, which will be given over a three-year period, is 
for use in all areas of the Campaign. Funds raised through the Campaign are 
used for long-term projects to benefit the university in the areas of research, 
equipment, professorships and athletics.
The donation is a "very significant and generous gift from a firm that 
has always been supportive of the university," said Bill Zader, UM Foundation 
executive director. "This gift is indicative of the kind of support the 
Missoula business community gives the University of Montana."
The UM Campaign is a three-year drive administered by the UM Foundation, 
a non-profit corporation that raises money on behalf of the university.
